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Judgment and heuristic thinking .1

Descriptive models (approaches to decision making) .8
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Prospect theory; Preference reversal; Heuristics (e.g., availability, representativeness and insufficient
repressiveness, anchoring and adjustment, casual thinking) Biases (e.g., confirmation bias, escalation of
commitment); Paradoxes (St. Petersburg paradox; Allais), Mental Accounting; Overconfidence
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* Bazerman, M. H. (2005). Judgment in Managerial Decision Making (7" Edition).
New York: Wiley (serves as course textbook)

* Kahneman, D., and Tversky, A. (1979). Prospect Theory: An Analysis of Decision Under Risk. Econometrica,
47,263-291.

Baron, J. (2000). Thinking and deciding. Cambridge University Press.

Clark, M. S., & Mils, J. (1993). The Difference between Communal and Exchange Relationships: What It Is and
Is Not. Personality and Social Psychology Bulletin, 19, 684-91.

Fiske, A. P. (1992). The four elementary forms of sociality: framework for a unified theory of social relations.
Psychological Review, 99, 689—723.

* Heyman, J., & Ariely, D. (2004). Effort for payment: a tale of two markets. Psychological Science, 15, 787—
93.

* Camerer, C. & Loewenstein, G. (2003) Behavioral Economics: Past, Present, Future. In C. Camerer, G.
Loewenstein and M. Rabin (eds.) Advances in Behavioral Economics. New York and Princeton: Russell
Sage Foundation Press and Princeton University Press.

Kahneman, D. (2003). A perspective on judgment and choice: Mapping bounded rationality. American
Psychologist, 58, 697-720.

* Thaler, H. R., (1999). Mental Accounting Matters. Journal of Behavioral Decision Making, 12, 183-206.

James Heyman and Dan Ariely (2004), "Effort for Payment: A Tale of Two markets," Psychological Science,
15, 787-793.

Gneezy, U., Haruvy, E., & Yafte, H. (2004). The Inefficiency of Splitting the Bill, The Economic Journal, 114,
265-280.

* Shani, Y. (2017) When sharing is not caring: Does uncertainty about bill payment method lead diners to
consume more and spend more money? Journal of Behavioral Decision Making, 30, 453-461.
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* Carmon, Z., Wertenbroch, K., & Zeelenberg, M. (2003). Option attachment: When deliberating makes
choosing feel like losing. Journal of Consumer Research, 30, 15-29.

* Iyengar, S. S., & Lepper, M (2002). When Choice is Demotivating: Can One Desire Too Much of a Good
Thing? Journal of Personality and Social Psychology, 79, 995-1006.

* Schwartz, B. (2004). The paradox of choice: Why less is more. New York: Harper Collins.
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* Zeelenberg, M., & Van Putten, M. (2005). The dark side of discounts: An inaction inertia perspective on the
post-promotion dip. Psychology and Marketing, 22, 611-622.

* Zeelenberg, M., Nijstad, B. A., Van Putten, M., & van Dijk, E. (2006). Inaction inertia, regret, and valuation:
A closer look. Organizational Behavior and Human Decision Processes, 101, 89-104.

* Tykocinski, O.E, Pittman, T.S., & Tuttle, E.S. (1995). Inaction inertia: Foregoing future benefits as a result of
an initial failure to act. Journal of Personality and Social Psychology, 68, 793-803.

* Tykocinski, O.E., & Pittman, T.S. (1998). The consequences of doing nothing: Inaction inertia as avoidance of
anticipated regret. Journal of Personality and Social Psychology, 75, 607-616.

* Tykocinski, O. E., & Pittman, T. S.. (2001). Product aversion following a missed opportunity: Price contrast or
avoidance of anticipated regret? Basic and Applied Social Psychology, 23, 149-156.

* Tykocinski, O. E., Israel, R., & Pittman, T.S. (2004). Inaction inertia in the stock market. Journal of Applied
Social Psychology, 34, 6, 1166-1175.

Kumar, P. (2004). The effects of social comparison on inaction inertia. Organizational Behavior and Human
Decision Processes, 95, 175-185.

Bougie, R., Pieters, R., & Zeelenberg, M. (2003). Angry customers don’t come back, they get back: The
experience and behavioral implications of anger and dissatisfaction in services. Journal of the Academy
of Marketing Science, 31, 377-393.

* Shani, Y., & Zeelenberg, M. (2007). When and why do we want to know? How experienced regret promotes
post-decision information search. Journal of Behavioral Decision Making, 20, 207-222.

* Shani, Y., Danziger, S., Zeelenberg, M. (2015) Choosing between options associated with past and future
regret. Organizational Behavior and Human Decision Processes, 126, 107-114.

Hsee, C. K., & Hastie, R. (2006). Decision and experience: Why don’t we choose what makes us happy? Trends
in Cognitive Sciences, 1, 31-37.

* Gilbert, D. T., & Ebert, J. E. J. (2002). Decisions and revisions: The affective forecasting of changeable
outcomes. Journal of Personality and Social Psychology, 82, 503-514.

Barkan, R., Danziger S., & Shani, Y. (2016) Do as I say not as I do. Choice-advice differences in decisions to
learn information. Journal of Economic Behavior & Organization, 125, 55-67


http://www.columbia.edu/%7Ess957/articles/Choice_is_Demotivating.pdf
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Hsee, C. K., & Hastie, R. (2006). Decision and experience: Why don’t we choose what makes us happy? Trends
in Cognitive Sciences, 1, 31-37.

Nagvi, N., Shiv, B. & Bechara, A. (2006). The role of emotion in decision making: A cognitive neuroscience
perspective. Current Directions in Psychological Science,15, 260-264.
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* Shalvi, S., Dana, J., Handgraaf, M. J. J., & De Dreu, C. K. W. (2011). Justified ethicality: Observing desired
counterfactuals modifies ethical perceptions and behavior. Organizational Behavior and Human
Decision Processes, 115(2), 181-190.

* Mazar, N., Amir, O., & Ariely, D. (2008). The dishonesty of honest people: A theory of self-concept
maintenance. Journal of Marketing Research, 45, 633-644.
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Mele, R. A. (1997). Real self-deception. Behavioral and Brain Science, 20, 91-136.

Balcetis, E. (2007). Where the motivation resides and self-deception hides: How motivated cognition
accomplishes self-deception. Social and Personality Psychology Compass, 2(1), 361-381.

Soman, S.A., P.M. Fernbach, & Hagmayers, Y. (2010). Self-deception requires vagueness. Cognition, 115, 268-
281.

Quattrone, G. A., & Tversky, A. (1984). Causal versus diagnostic contingencies: On self-deception and the
voter’s illusion. Journal of Personality and Social Psychology, 46, 237-248.

* Shani, Y., Appel, G., Danziger, S., & Shachar, R. (2020). Accidentally on purpose: How consumers manage to
detach from owned products. Management Science, 66(12), 5757-5782.

* Kunda, Z. (1990). The case for motivated reasoning. Psychological Bulletin, 108, 480-498.
* Arkes, H.R. (1996). The psychology of waste. Journal of Behavioral Decision Making, 9(3), 213-224.
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