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Marketing Management (15th Edition), by Philip T. Kotler and Kevin Lane Keller
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Case 1: Does Mattel's Iconic Barbie Doll Need a Makeover?
Case 2: Drinkworks. Home Bar by Keurig.
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Strategic marketing problems, 13™ edition, Roger A. Kerin and Robert A. Peterson
Chapter 2 Financial aspects of marketing management .
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